Irvine Royal Academy—Technical Department
Graphic Communication—Advanced Higher

Pace—Dynamic Effects

These three design principles are related, but are not exactly the same. Designers use them as
they create ‘pleasing’ layouts, and seem to appeal to the eye. By using them, your designs will
appear more professional in appearance. Note, however, that some designers prefer not to use
them, as it makes their design look different.

Pace

Although graphic design output is usually static (ie printed) the speed at which a reader or
browser looks at it is called Pace. Some things are looked at very quickly, whereas other layouts
make you want to stop and look longer at it. Advertisers want you to slow down and take all of
their advert in, so will often use devices in their layout to slow down the pace. Large blocks of
colour act like full stops on a design. If the pages of a book or magazine are all very similar, the
reader will speed up and skim a lot of the content, thereby increasing pace. White space can
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Dynamic Effects

Dynamic effects are used to try to create some indication of Movement on a page. There are
different ways of doing this—adding a shadow so that the image appears as if it is off the page,
using wavy lines or angular lines to direct the viewer through the page to the item they want you
to see, or focus on. The image above has Fast Paced Movement, directing you towards the
text (Dynamic Effect), where the white space slows you down, ready to read the text.

Note when doing Web design or images for screen, dynamic effect refers to moving images, eg
a logo that moves or changes form, changes size or colour, etc.



